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Franchise Update Media (FUM) is the trusted 
resource for the franchise industry. For 30+ 
years, FUM has been the leader in providing 
valuable content to franchisors, franchisees 
and franchise prospects. 
We deliver unmatched reach and scale across 
multiple platforms from print, digital and con-
ferences. Individually, they offer focused tar-
geting through meaningful content. Layered 
together, they reach the largest audience for 
your brand.
If you want to reach, influence and motivate 
the largest audience of franchise executives, 

owners and franchise prospects, your num-
ber one resource is Franchise Update Media. 

Franchise Update Media & Advisory Board 
Power
For each individual conference, we assem-
ble and work with an Advisory Board of fran-
chising leaders and influencers to develop 
relevant and timely content each and every 
year. The Advisory Board involvement and 
our commitment to quality content is what 
makes our conferences the must-attend 
events in franchising.

	 Franchisors 	 Multi-Unit & Multi-Brand Franchisees 	 Franchise Prospects

Only Franchise Update Media reaches these 
three key franchising audiences:

Now is your time 
for growth. 
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1720+
ATTENDEES

280
EXHIBITORS

16,000+
UNITS

19B
REVENUES

75%
SEEKING NEW 

BRANDS

The annual Multi-Unit Franchising Conference is the pre-
mier event targeting multi-unit franchisees in the food, 
hospitality, retail and service sectors – along with de-
velopers, chain store operators and private investment 
groups looking to build and expand multi-unit operations. 
This is the ultimate deal-making event for franchisors, 
multi-unit franchisees and service providers. Our exhibit 
hall is the central meeting place for Multi-Unit Franchi-
sees to explore new brands and supplier services. 
Please visit: www.multiunitfranchisingconference.com

Franchisees by Operating Units
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“The Multi-Unit Franchising Conference has been a part of the Zaxbys development plan for the past 
13 years. MUFC provides engaging, relevant content for both up and coming and established multi-unit 

operators. Zaxby’s is proud to be a partner and sponsor of this world class conference.”
TRAY DOSTER

Director, Franchise Sales
Zaxby’s

CONFERENCES
2
0
2
1

AUG 31–SEP 03, 2021 | LAS VEGAS, NV

Our conferences draw thousands of Franchisors, 
Multi-Unit & Multi-Brand Franchisees and 
Service Providers. Each individual conference 
has a specific focus and audience – Multi-Unit 
& Multi-Brand Franchisees, Franchisors and 
International Development.
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The Franchise Leadership & Development Conference 
(FLDC) is all about brand growth and development. FLDC 
is designed for Franchisor Executives to gain valuable 
insight to build great franchise organizations and then 
manage them correctly. If you are a supplier looking to 
strengthen or create new relationships with Franchisors 
you do not want to miss this once a year event. Exclusive to 
franchisor attendees and supplier sponsors. Please visit:  
www.franchisedevelopmentconference.com 
Exclusive to FLDC is the Franchise CEO Summit and An-
nual STAR Awards presentation.

492  
TOTAL ATTENDEES

301  
FRANCHISOR PROFESSIONALS

190  
FRANCHISE BRANDS

40%
0 5 10 15 20 25 30 35 40

Under 1M 8%

1M-8M 12%

8M – 20M 8%

20M – 40M 9%

40M-60M 11%

60M – 80M 4%

80M – 100M 8%

Over 100M

Franchise Attendee System-Wide Gross Sales

Numbers based off FLDC October, 2019

CONFERENCES

Tuesday, October 19 - Thursday October 21, 2021
Intercontinental Hotel, Buckhead Atlanta 
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The Franchise Marketing Leadership Conference is the 
annual industry conference that brings together CEO’s, 
Presidents and Marketing Executives for a powerful 
event filled with interactive workshops, exciting presen-
tations and top notch networking. FMLC is an intimate 
conference providing the ideal environment for vendors 
to personally meet one-on-one with marketing decision 
makers from over 145 franchise brands. Exclusive to 
franchisor attendees and supplier sponsors. Please visit: 
www.franchisemarketingconfecence.com

CONFERENCES

Tuesday, June 21 - Thursday, June 23, 2022
Intercontinental Hotel, Buckhead Atlanta 

350+  
TOTAL ATTENDEES

200  
FRANCHISORS

146  
FRANCHISE BRANDS

0 5 10 15 20 25 30 35 40

CEOs & Presidents

Marketing Director 
and Marketing 
Managers

CMOs & VPs

Field Marketing, 
Communications, 
Tech, Development 
& Social

Numbers based off FMLC June, 2019
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Franchise Update Media’s Print –  
Relevant and Effective.
Laser-Focused Targeting
Individual publications for each audience – Multi-Unit, Multi-
Brand Franchisees and Franchisors.
A Trusted Source
For over 30 years, we have grown to be the #1 media resource 
in franchising.
Controlled Circulation
Ensures you are reaching only your desired audience.
Engagement
Our Magazines inspire readers with relevant and meaningful 
content including peer-to-peer success profiles.
Effective
Frequency of your brand message to focused readers will 
drive recognition, interest and action.

Magazines

PRINT & DIGITAL

Q1 | 2021Business Intelligence for Growing Franchisors

SPECIAL ANNUAL EDITION

2021
BUYER’S 
GUIDE
MEGA 99
Ranking the top U.S. franchise organizations

MULTI-UNIT 50
Ranking the most multi-friendly brands

Franchisee
Multi-Unit

Q3 | 2020

COPING WITH 
COVID

THE PPP FLEXIBILITY ACT
Borrowers buy more time and 
flexibility to spend funds pg. 52

MUFs SPEAK OUT ON COVID-19
How 17 franchisees are riding out the 
pandemic pg. 06

MULTI-UNIT 50
The most “multi-friendly” 
brands in the U.S. ranked pg. 46

MULTI-BRAND 50
Largest U.S. operators and 
their favorite 25 brands  pg. 38

Q2 | 2020

DELIVERY DILEMMAS
Restaurants race to keep up 
with “eating in” trends  pg. 60

2020 MUFC PREVIEW
Multi-Unit Franchising 
Conference rescheduled  pg. 50

MULTI-BRAND 50
Dustin King becomes the 3rd 
generation to lead the family business

Q4 | 2020

MAXIMIZING THE SALE
Tips on buying & selling units 
in uncertain times   pg. 48

MARKETING MORE WITH LESS
Making the most of your marketing 
budget during Covid-19   pg. 52

2020 DOMINATORS
Franchising’s largest MSAs 
and operators ranked   pg. 42

BIG DEALER!
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Q3 | 2020Business Intelligence for Growing Franchisors

TECHNOLOGY GUIDE
Embracing new tools in the time of Covid

INNOVATION AWARDS
2nd Annual Competition Winners

Q2 | 2020Business Intelligence for Growing Franchisors

COVID-19 SPECIAL ISSUE

NAVIGATING 
FRANCHISING’S 
ROAD AHEAD

Q4 | 2020Business Intelligence for Growing Franchisors

2021
ANNUAL
FRANCHISE
DEVELOPMENT
& MARKETING
REPORT

“I believe in the power of print to reach our target audience. Franchise Update 
Magazine has been a valuable resource for driving leads for our brands.”

TOM EPSTEIN
CEO

Franchise Payments Network, POLN8

Multi-Unit Franchisee Magazine
Franchise Update Magazine
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2020 Print Distribution
Total Print 	 21,500
Franchisees 	 17,000
Franchisors	 2,500
Conferences 	 1,500
Other 	 500

2021 Print & Digital 
Readership
Print Readership	 51,000
Digital Readership	 32,031
Total Readership 	 83,031

Multi-Unit Franchisee Magazine is the only industry publica-
tion providing content important to multi-unit franchisees 
today. Published quarterly, the content covers inspirational 
peer success stories, focused analysis of markets and trend 
reporting that supports growth of successful franchise en-
terprises. Unmatched distribution through subscribers, dis-
tribution throughout the year at industry conferences and 
expos and always available digitally on Franchising.com.

Source:  2020 Readership Survey

Q1 | 2020

LEASE NEGOTIATION
Tips on landing the deal you 
want  pg. 52

MEGA 99 LIST
Top U.S. franchisees by 
total number of units  pg. 44

CAPITAL WON
How to find the money you 
need   pg. 58

MEGA 99
At just 32, Kyle Welch is Cold Stone 
Creamery's largest franchisee

Q3 | 2020

COPING WITH 
COVID

THE PPP FLEXIBILITY ACT
Borrowers buy more time and 
flexibility to spend funds pg. 52

MUFs SPEAK OUT ON COVID-19
How 17 franchisees are riding out the 
pandemic pg. 06

MULTI-UNIT 50
The most “multi-friendly” 
brands in the U.S. ranked pg. 46

MULTI-BRAND 50
Largest U.S. operators and 
their favorite 25 brands  pg. 38

Q2 | 2020

DELIVERY DILEMMAS
Restaurants race to keep up 
with “eating in” trends  pg. 60

2020 MUFC PREVIEW
Multi-Unit Franchising 
Conference rescheduled  pg. 50

MULTI-BRAND 50
Dustin King becomes the 3rd 
generation to lead the family business

PRINT & DIGITAL

Franchisee
Multi-Unit

Magazine

70%
READ MAGAZINE FREQUENTLY 

OR REGULARLY

60%
FIND CONTENT RELEVANT & 

INTERESTING

63%
ARE LOOKING TO ADD 

ADDITIONAL BRANDS TO 
PORTFOLIO

51%
FIND INFO ON NEW BRANDS 
INTERESTING & RELEVANT
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ISSUE AD  
CLOSE

MATERIALS  
DUE FEATURE & SEGMENTS

Q1 12/18/20 1/08/21

Mega 99 List: Ranking America’s Largest Franchisees
•	 Multi-Unit Franchisee Profiles
•	 Growing Your Business After Covid-19
•	 Real Estate Trends in Franchising
•	 How Covid-19 Has Changed the Buying & Selling of Franchise Businesses

MUBG 3/5/21 3/12/21
Annual Multi-Unit Franchisee Buyer’s Guide (MUBG)
•	 Overview of Multi-Unit Franchising in the U.S.
•	 How Successful Multi-Unit Franchisees Grow

Q2 3/22/21 3/29/21
Multi-Brand 50 List: Ranking America’s Top Multi-Brand Franchisees
•	 5 Ways To Diversify Your Portfolio
•	 Financial Solutions: Getting the Capital You Want

Q3 6/18/21 6/25/21

MUFC Conference Issue 
Multi-Unit 50 List: Ranking America’s Top Multi-Unit Brands
•	 Multi-Unit Franchisee Profiles
•	 Employee Diversity & Inclusion Training
•	 Innovative Technology for Your Business
•	 MUFC Pre-Conference Coverage

Q4 9/10/21 9/17/21

Dominators List: Franchising’s Largest U.S. Multi-Unit Operators, by 
Country, State, & Region
•	 Multi-Unit Franchisee Profiles
•	 Succession Planning’s Role in Business Continuity
•	 What You Need To Know When Choosing a New Brand or Segment
•	 Most Valuable Performer (MVP) Award Winners Profiles
•	 Multi-Unit Franchising Conference Post-Conference Coverage

PRINT & DIGITAL

Franchisee
Multi-Unit

Magazine

FREQUENCY 1x 2x 3x 4x

Sponsored Content Combo $6,690 $6,590 $6,490 $6,390

Back Cover $6,490 $6,290 $6,090 $5,890

Inside Front Cover $6,290 $6,090 $5,890 $5,690

FTOC or Editor’s Note $5,790 $5,590 $5,490 $5,390

Full Page $5,290 $5,190 $5,090 $4,990

1/2 Page $3,490 $3,390 $3,290 $3,190

1/4 Page $2,590 $2,490 $2,390 $2,290



sales@franchiseupdatemedia.com  //  800.289.4232 ext. 202 9

Grow your business with comprehensive overviews and side-
by-side comparisons of brands seeking multi-unit franchisees. 
This annual edition targets the largest multi-unit and multi-brand 
franchise owners and operators in the United States. Your brand’s 
reach is enhanced by print and digital editions, combined with bonus 
distribution at top industry events during the year.

Annual Multi-Unit 
Franchisee Buyer’s Guide

PRINT & DIGITAL

17,000
Multi-Unit Franchisees

+
Available Digitally all 
year on Franchising.

com

+
Bonus Distribution at 

MUFC

DISTRIBUTION

$8,995
2-Page Spread

$5,990
Full-Page Listing

Special pricing is available to 
Conference sponsors/exhibitors 

and Print advertisers. 
Call for details.

RATES
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Digital Display 
Banner

Digital Display 
Banner

Digital Display 
Banner

10

Position your brand for success with 
savvy Multi-Unit Franchisees looking for 
ways to accelerate their growth
We have built creative new ways to leverage franchising’s most unique 
and effective channels to reach Multi-Unit Franchisees. Get better 
results for your brand with our measurable, high-view advertising in 
Multi-Unit Franchisee Magazine’s powerful digital and print platforms. 
Our integrated media solutions create a consistent message to these 
experienced buyers.

Digital Banner Ads all year on articles that target Multi-Unit 
Franchisees
•	Rotation through 80+ articles annually on Franchising.com
•	Average Article Views per issue: 45,000
•	Average Banner CTR – 82 per issue

Full page Profile in the 2021 Multi-Unit Franchisee Buyer’s Guide 
•	17,000 Multi-Unit Franchisee distribution
•	Available Digitally all year on Franchising.com

Full page display ad in Multi-Unit Franchisee Magazine (4x)
•	Published quarterly
•	83,000+ annual print and digital readership

Maximum Visibility Bundle
Franchisee

Multi-Unit

PRINT & DIGITAL

Annual rate – $15,000
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2021 Print  
Distribution
Total Print		  10,000
Franchisor		  7,500
Supplier		  2,500

2021 Print & Digital 
Readership
Print Readership	 20,000
Digital Readership	 14,037
Total Readership	 34,037

Franchise Update Magazine is the leading independent trade pub-
lication for franchisors in the United States. This publication tar-
gets Franchisor CEOs, Presidents, CDOs, CMOs, Consumer Mar-
keting and Franchise Sales & Development Executives. Published 
quarterly, Franchise Update Magazine Features inspirational lead-
ership stories, in-depth interviews and vital updates on important 
franchise issues, making this publication an essential resource 
for the franchise community. 
Advertisers benefit from unmatched distribution through sub-
scribers, distribution throughout the year at industry conferences 
and expos and always-available access through digital editions 
published on franchising.com.

Source:  2020 Readership Survey
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ANECDATA, FACTS & STATS
6 pages of data about women in 
business  pg. 22

PR & MARKETING GUIDE
Firms that can help get your 
message out  pg. 31

MARKETING KPIs
Mastering the data: strategies, 
tips, and tactics  pg. 44

ANNUAL WOMEN’S ISSUE

LIGHTNING IN A BOTTLE
POWERS THE LASH LOUNGE

Q1 | 2020Business Intelligence for Growing Franchisors
Q3 | 2020Business Intelligence for Growing Franchisors

TECHNOLOGY GUIDE
Embracing new tools in the time of Covid

INNOVATION AWARDS
2nd Annual Competition Winners

Q2 | 2020Business Intelligence for Growing Franchisors

COVID-19 SPECIAL ISSUE

NAVIGATING 
FRANCHISING’S 
ROAD AHEAD

PRINT & DIGITAL

FRANCHISEUpdate
Magazine

69%
READ MAGAZINE FREQUENTLY OR 

REGULARLY

47%
FIND INFORMATION ON NEW SERVICES TO 

BE INTERESTING AND RELEVANT

53%
FIND CONTENT ON TRENDS, PROFILES AND 

FEATURES AS FAVORITES
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ISSUE AD  
CLOSE

MATERIALS  
DUE FEATURE & SEGMENTS SPECIAL 

EDITORIAL

Q1  2/5/21 2/12/21
MARKETING, PR, ADVERTISING 
•	 How Franchise Consumer Marketing Has Changed To Meet 

Today’s Consumer (Technology, Tools, & Data)
•	 Up and Coming: Female Franchise Fast Risers 

Marketing, PR, 
Advertising

Q2 4/16/21 4/23/21
TECHNOLOGY 
•	 Tech: Products, Services, Supply Chain, & Marketing
•	 Real Estate: Post-Pandemic Sites Available, Resales, & More
•	 How Technology Is Revolutionizing Recruitment & Operations

Smart Technology 
Buyer’s Guide

Q3 7/23/21 7/30/21

SOCIAL MEDIA
•	 Social Media Tools: From Branding to Recruiting
•	 Innovation Awards: Our Annual Recognition for Brands Leading 

the Way in Innovation, by Category, Size, and Industry
•	 Franchise Marketing Leadership Award winner

Social Media

Q4 10/22/21 10/29/21

FRANCHISE DEVELOPMENT
•	 Annual Franchise Development Report (AFDR): Facts and 

Figures from Franchising’s Most Comprehensive Sales and Lead 
Generation Survey 

•	 Franchise Leadership & Development Conference: Highlights from 
the Premier Annual Event for Franchise Sales and Development 
Professionals

•	 STAR Awards: Brands with the Best Franchisee Recruitment 
Processes, Practices, and Responsiveness

•	 Mystery Shopper Survey: Best Practices for Recruitment 
Websites, Website Response, and Phone Response

Franchise Development, 
AFDR, Mystery Shopping

PRINT & DIGITAL

FRANCHISEUpdate
Magazine

FREQUENCY 1x 2x 3x 4x

Sponsored Content Combo $3,990 $3,890 $3,790 $3,690

Back Cover $3,390 $3,290 $3,190 $3,090

Inside Front Cover $2,990 $2,890 $2,790 $2,690

FTOC or Editor’s Note $2,990 $2,890 $2,790 $2,690

Full Page $2,390 $2,290 $2,190 $2,090

1/2 Page $1,990 $1,890 $1,790 $1,690

1/4 Page $1,490 $1,390 $1,290 $1,190
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Technology provides steamlined solutions for franchise growth 
and success. The Smart Technology Guide will give Franchisors 
a deeper look at the companies that offer technologies shaping 
franchising from marketing, development, to operations. The Q2 
Smart Technology Guide is an excellent opportunity to educate 
franchisors about your technology and solutions. The Guide will 
feature pre-formatted full-page brand profiles highlighting product 
benefits, along with photo, logo and contact information. You have 
the option for a one full-page profile listing or a 2-page spread, using 
the second page as a display ad.
If your company offers technology-based solutions you don’t want 
to miss this opportunity to be included!

Annual Smart Technology 
Buyer’s Guide

PRINT & DIGITAL

2021 RATES

Distribution
•	7,500 Franchisors (Print) 

plus Digital Distribution & 
Reach

Event Distribution
•	Franchise Leadership & 

Development Conference 
October, 2021

High Impact Brand Profiles
•	Full-page profile with single  

hi-res image
•	Two-page spread - Profile 

plus full-page display ad

Full-page profile with single 
hi-res image:  

$1500

Two-page spread - Profile 
plus full-page display ad:  

$2500
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Position your brand for success with savvy Franchisor 
Executives looking for ways to accelerate their growth.
We have built creative new ways to leverage franchising’s 
most unique and effective channels to reach Franchisors. 
Get better results for your brand with our measurable, high-
view advertising in Franchise Update Magazine’s powerful 
digital and print platforms. 
Our integrated media solutions create a consistent message 
to these experienced buyers.

Digital Banner Ads all year on articles on Franchising.com
•	Rotation through 80+ articles annually on  

Franchising.com

Full Page Display Ad or Sponsored Article In Franchise 
Update Magazine (4x)
•	Published quarterly
•	34,000+ annual print and digital readership

Average Featured Article Views
(Q1-Q4 2020)	 70,672

Digital Maximum Visibility Bundle 

PRINT & DIGITAL “Thanks to their unmatched reach and scale across multiple platforms, Franchise Update Media is 
an integral part of our marketing plans and continually drives quality leads for Hot Dish Advertising.”

DAWN KANE
CEO

Hot Dish AdvertisingFRANCHISEUpdate

Annual rate $7,990

Digital Display 
Banner

Digital Display 
Banner

Digital Display 
Banner
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Print Specifications

High-Impact Cover Card
Call for more details and pricing.

Custom 8” x 8” Insert Card
Advertiser-provided artwork for full-bleed, two-sided, 
100# cover weight insert. Call for additional specs and 
magazine bind-in position details.

Polybag Program Available
Call for more details and pricing.

Ad Submission Requirements
•	 Press Ready (Non-compressed, 300 dpi or higher) 

PDF or PDFx1A in CMYK color profile mode, any/all 
transparency effects flattened.

•	 Word, Publisher or PageMaker files not accepted.
•	 Franchise Update Media does not accept 

responsibility for color shifting when converting 
RGB color modes to CMYK.

•	 Gutter safety for spreads: Allow 1/4” on each side of 
gutter, 1/2” total gutter safety.

•	 For ad spread, please provide as single pages and 
supply 1/16” duplicated image on both sides of the 
centerline.

•	 Safety: Keep all LIVE matter, not intended to trim, 
1/4” from TRIM edges.

Ad Sizes

Trim Size 8.375” x 10.875”

Full Page (with bleed) 8.875” x 11.375”

1/2 Page 7.375” x 4.625”

1/4 Page 3.5” x 4.625”
Files smaller than 6 MB may be emailed to:  
production@franchiseupdatemedia.com 

For larger file submissions, please send via link.

Digital Maximum 
Visibility Bundle 

Leaderboard Banners
•	 970 x 90 px, .jpg or .gif
•	 728 x 90 px, .jpg or .gif
•	 320 x 50 px,  .jpg or .gif

Inline Rectangle
•	 300 x 250 px,  .jpg or .gif

Half Page
•	 300 x 600 px,  .jpg or .gif

2021 Print & Digital Specs

PRINT & DIGITAL

970 x 90px (scaled 50%)

728 x 90px (scaled 50%)

300 x 600px (scaled 50%)

300 x 250px (scaled 50%)

300 x 50px (scaled 50%)

DIGITAL BANNER SIZES
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AUDIENCE + REACH

10.8%

GROWTH IN 
VISITORS

12.7%

GROWTH IN NEW 
VISITORS

6.25%

GROWTH OF PAGE VIEWS 
TO 2.35 MILLION IN 

TRAILING 12 MONTHS

10.2%

GROWTH IN VISITS 
TO 1.56 MILLION IN 

TRAILING 12 MONTHS

Franchising.com with the Multi-Unit Franchisee channel is 
the largest franchise information hub. It provides the most 
inclusive information and inspiration for franchise pros-
pects and multi-unit franchisees to learn, research, and 
grow. That’s one reason why Franchising.com has been 
named as the #1 site for lead conversion by franchisors for 
two years in a row in Franconnect’s Sales Index Report of 
597 brands. In fact, Franchising.com’s conversion rate was 
2.5 times higher than the other franchise websites.

Content Site
Franchising.com, with unmatched original and sponsored 
content, is the go-to resource for users highly engaged in 
franchising. 

Direct Link
With Direct Links we drive traffic to your franchise website, 
social media channels and connect your brand with fran-
chise prospects. Quality candidates prefer to go straight to 
the source when researching opportunities. 

Mobile Users Continue to Increase
We’ve adopted a mobile first approach keeping Franchising.
com fast and reliable on all devices. Speed is more import-
ant than ever.

128,000
Google indexed pages

5,000+
Articles on franchising

77,000+
News stories on franchising
Our up-to-date, exclusive 

franchise content and industry 
news consistently attracts new 
visitors and quality prospects.

THE POWER OF CONTENT

Q1-3 2020 VS. 2019 STATS

PRINT & DIGITAL
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Company Overview & 
Description

Images 
for Your 

Company

Direct Links 
to Your 

WebisteInclude your Press Releases in the 
News section. Photos, whitepapers, 
presentations, documents are 
included in the Gallery.

17

Franchising.com 
Recruitment Packages

Top Recruitment Package 
$999/month
•	Brand Profile Page on Franchising.com with direct link to your franchise 

website and social media pages
•	Franchise Search by industry, investment, location and type of franchise
•	Featured Display advertising in Top Franchise, Hot Franchises and 

Newly added
•	Rotation in Franchise Sector Showcase
•	Unlimited high visibility posting of your press on Franchising.com 

and in our newsletters. Advertiser press releases can include contact 
information and links.

•	Your press releases are pushed out to our expanded syndicated 
network - Apple News, Google News, Bing News, Flipboard, Twitter.

•	Rotation in weekly featured franchise email to oer 37,000 recipients

Franchise Spotlight
$1399/month
•	Includes: Top Recruitment Package plus Banner on Home Page of 

Franchising.com

Multi-Unit Spotlight:
$1299/month
•	Includes: Top Recruitment Package plus Banner on Multi-Unit Channel 

on Franchising.com

DIGITAL
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®

JOIN THESE BRANDBOOST CUSTOMERS & MANY MORE!

Franchising.com’s Signature 
Sponsored Content Program
Align your brand’s messaging on Franchis-
ing.com with the strength, integrity and rel-
evance of Franchise Update Media’s editorial 
content.

Audience
3.5 million annual Franchising.com 
visitors and over 47,000 weekly newsletter 
subscribers
Engagement
Average BRANDBOOST articles are read 
more than 3,000x and shared more than 
100x
Direct Response
Direct Link and access to 24/7 
management console to track all campaign 
activity

Package Details
•	$900 per article. Only available with 

Franchising.com package. 
•	Our experienced editorial team conducts 

an interview with a representative or 
franchisee of your choosing.

•	Once completed, your articles are 
scheduled for launch on Franchising.com 
or in our targeted publications.

•	We will distribute your article within our 
content so it takes center stage!

DIGITAL

BrandBOOST for 
Franchisee Recruitment
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PREMIUM BRAND LISTING PAGE
$1990 Annually

Franchising.com provides a unique and powerful way to showcase 
the value your brand delivers to the franchising community. Rich 
multi-media for visitors to learn about your products and services, 
then connect with your online sites and sales team. Premium 
Brand Listing pages feature:

•	Company overview and description of services
•	Links to articles and sponsored content on Franchising.com
•	Designated area for your company’s press releases
•	Direct link to your website
•	Socially enabled to link to your pages

Our unmatched search ranking on Google, powerful site search 
tools on franchising.com and links from key pages make it easy 
for franchisors to find and connect with your brand. 

Images for your 
company

Direct link to your 
website. 

Include your Press Releases 
in the News section. Photos, 
whitepapers, presentations, 
documents are included in 
the Gallery

Company overview and 
description of services

Supplier Resources 
Directory

DIGITAL
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Drive results with a custom solo campaign arriving directly in the emails of 
your target audience. We offer the most comprehensive lists of multi-unit 
franchisees and franchisors in the industry. 

CHOOSE YOUR AUDIENCE:
Multi-Unit Franchisees 
($4,000 / campaign)
•	18,000+ recipients
•	25% avg. open rate

Franchise Prospects 
($3,000 / campaign. Only available with Franchising.com campaign.)
•	38,000+ recipients
•	18% avg. open rate

Franchisors 
($2,500 / campaign)
•	3,500+ Franchisors
•	25% avg. open rate

Custom Email 
Campaigns

DIGITAL
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Newsletters

DIGITAL

Multi-Unit Franchisee 
Report
(Weekly – Wednesdays) 
$4,500 / 3 Newsletters

The Multi-Unit Franchisee Report 
keeps franchisees current with 
industry news that helps strengthen 
their systems and grow their brands 
(15,800 opt-in subscribers)

22% open, 38% CTR

Franchise Leadership & 
Development Report
(Alternating Tuesdays) 
$3,600 / 3 Newsletters

The Franchise Leadership & Develop-
ment Report is a bi-monthly newslet-
ter, keeping franchisors up-to-date on 
sales and development strategies and 
solutions (7,000 opt-in subscribers) 
28% open, 48% CTR

Franchise Marketing 
Leadership Report 
(Alternating Tuesdays)
$3,600 / 3 Newsletters

The Franchise Marketing Leadership 
Report is a bi-weekly newsletter for 
marketing executives that provides 
marketing insights, strategies and intel-
ligence for growing franchisors (7,700 
opt-in subscribers).
24% open, 38% CTR

Franchise Update 
International Report
(Alternating Thursdays)
$2,700 / 3 Newsletters

Keeping you up to date on franchising 
news and trends from across the world 
(8,500+ opt-in subscribers).

This Week in 
Franchising
(Weekly – Fridays)
$2,700 / 3 Newsletters

The most comprehensive newsletter for 
franchise prospects and franchisees 
(39,000 opt-in subscribers).
15% open, 20% CTR

“Pet Supplies Plus has had a great relationship with Franchise Update Media in the past years. Our 
latest eBlast we deployed with FUM was our best ROI we’ve seen in the last two years. If you’re 
looking for a media outlet to partner with, don’t pass up on FUM, they are the best of the best.”

CHRISTINE SCHULTZ
Franchise Marketing & Sales Support Specialist

Pet Supplies Plus
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Newsletter Advertising 
Opportunities

DIGITAL Newsletter Sponsorship

Newsletter Sponsorship

Sponsored Post

Each Newsletter offers two options to promote your brand –  
Newsletter Sponsorships or Sponsored Posts. 

Newsletter Sponsorships include:
•	728 x 90px Leaderboard Banner
•	600 x 314px Image for headline banner
•	Headline: 75 Characters max (Including spaces)
•	Description: 200 Characters max (Including spaces)
•	Link to a desired location
•	600 x 160px Logo

Newsletter Sponsored Posts include: (limited 
to two per newsletter and only available with a 
franchising.com schedule).
•	Your 500 – 600 word article. Article is featured in 

newsletter and on franchising.com
•	Article Headline, up to 10 words
•	Up to 5 Outbound Links.
•	1 to 2 corresponding images

Note: Sponsored post articles are submitted for editorial 
review prior to posting.
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Reach Your Targeted Audience

Multi-Unit & Multi-Brand Franchisees 
•	 Annual Multi-Unit Franchising Conference (MUFC)
•	 Franchising.com 
•	 Sponsored Content 
•	 Multi-Unit Franchisee Report Newsletter 
•	 Custom Solo Email Campaigns
•	 Multi-Unit Franchisee Magazine 
•	 Multi-Unit Franchisee Buyer’s Guide

Franchisors 
•	 Annual Franchise Leadership & Development Conference (FLDC)
•	 Franchise Marketing Leadership Conference 2022 (FMLC) 
•	 Franchising.com Resources 
•	 Franchise Leadership & Development Report Newsletter
•	 Franchise Marketing Leadership Report Newsletter
•	 Custom Solo Email Campaigns
•	 Franchise Update Magazine
•	 Sponsored Content

Franchise Prospects 
•	 Franchising.com 
•	 Franchising.com Sponsored Content 
•	 This Week in Franchising Newsletter
•	 Custom Solo Email Campaigns

“We are thrilled with the lead quality and multi-unit deals 
coming from Franchise Update Media. The ROI is incredible!”

NICK RUSSO
Sr. VP of Franchising and Stores

Pet Supplies Plus

PACKAGES
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