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Now is your time

for growth.

Franchise Update Media (FUM) is the trusted
resource for the franchise industry. For 30+
years, FUM has been the leader in providing
valuable content to franchisors, franchisees
and franchise prospects.

We deliver unmatched reach and scale across
multiple platforms from print, digital and con-
ferences. Individually, they offer focused tar-
geting through meaningful content. Layered
together, they reach the largest audience for
your brand.

If you want to reach, influence and motivate
the largest audience of franchise executives,

owners and franchise prospects, your num-
ber one resource is Franchise Update Media.

Franchise Update Media & Advisory Board
Power

For each individual conference, we assem-
ble and work with an Advisory Board of fran-
chising leaders and influencers to develop
relevant and timely content each and every
year. The Advisory Board involvement and
our commitment to quality content is what
makes our conferences the must-attend
events in franchising.

Only Franchise Update Media reaches these

three key franchising audiences:

B Franchisors H Multi-Unit & Multi-Brand Franchisees B Franchise Prospects

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202




CONFERENCES “The Multi-Unit Franchising Conference has been a part of the Zaxbys development plan for the past
13 years. MUFC provides engaging, relevant content for both up and coming and established multi-unit
operators. Zaxby's is proud to be a partner and sponsor of this world class conference.”

Our conferences draw thousands of Franchisors, Director, Franchise Sales
° ° ° ° Zaxby's
Multi-Unit & Multi-Brand Franchisees and ’

Service Providers. Each individual conference
has a specific focus and audience — Multi-Unit
& Multi-Brand Franchisees, Franchisors and
International Development.

|
Yo OCTAVIUS BALL
e, FORUM BALTR

.

MU MULTI-UNIT
FRANCHISING
F C| CONFERENCE

AUG 31-SEP 03, 2021| LAS VEGAS, NV

2021

The annual Multi-Unit Franchising Conference is the pre-
mier event targeting multi-unit franchisees in the food,
hospitality, retail and service sectors — along with de-
velopers, chain store operators and private investment
groups looking to build and expand multi-unit operations.
This is the ultimate deal-making event for franchisors,
multi-unit franchisees and service providers. Our exhibit
hall is the central meeting place for Multi-Unit Franchi-
sees to explore new brands and supplier services.

Franchisees by Operating Units

Units

~ american fomily care
i URGENT CARE

Please visit: www.multiunitfranchisingconference.com

1720+ 280 16,000+  19B A%
ATTENDEES EXHIBITORS UNITS REVENUES BRANDS
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CONFERENCES

FRANCHISE LEADERSHIP &
DEVELOPMENT CONFERENCE

Tuesday, October 19 - Thursday October 21, 2021
Intercontinental Hotel, Buckhead Atlanta

The Franchise Leadership & Development Conference
(FLDC) is all about brand growth and development. FLDC
is designed for Franchisor Executives to gain valuable
insight to build great franchise organizations and then
manage them correctly. If you are a supplier looking to
strengthen or create new relationships with Franchisors
you do not wantto miss this once ayear event. Exclusiveto
franchisor attendees and supplier sponsors. Please visit:
www.franchisedevelopmentconference.com

Exclusive to FLDC is the Franchise CEO Summit and An-
nual STAR Awards presentation.

Franchise Attendee System-Wide Gross Sales

492 Under 1M
TOTAL ATTENDEES 1M-8M

8M - 20M

+0)* 1 90 20M - 40M
[T
mEa| | FRANCHISE BRANDS 40M-60M

60M - 80M

301 80M - 100M %
FRANCHISOR PROFESSIONALS Over 100M
0 5 10 15 20 25 30 85 40

Numbers based off FLDC October, 2019

40%

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202 4



CONFERENCES

FRANCHISE MARKETING
LEADERSHIP CONFERENCE

Tuesday, June 21 - Thursday, June 23, 2022
Intercontinental Hotel, Buckhead Atlanta

The Franchise Marketing Leadership Conference is the
annual industry conference that brings together CEQ'’s,
Presidents and Marketing Executives for a powerful
event filled with interactive workshops, exciting presen-
tations and top notch networking. FMLC is an intimate
conference providing the ideal environment for vendors
to personally meet one-on-one with marketing decision
makers from over 145 franchise brands. Exclusive to
franchisor attendees and supplier sponsors. Please visit:
www.franchisemarketingconfecence.com

9@% 350"' CEOs & Presidents
TOTAL ATTENDEES

CMOs & VPs

Marke Direc
200
FRANCHISORS Managers

Field Marketing,
Communications,
Tech, Development

FRANCHISE BRANDS

146 & Social 0 5

I I I ]
10 15 20 25 30 35 40

Numbers based off FMLC June, 2019
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PRINT & DIGITAL

Magazines

Multi-Unit Franchisee Magazine
Franchise Update Magazine

Franchise Update Media’s Print -
Relevant and Effective.

Laser-Focused Targeting
Individual publications for each audience — Multi-Unit, Multi-
Brand Franchisees and Franchisors.

A Trusted Source
For over 30 years, we have grown to be the #1 media resource
in franchising.

Controlled Circulation
Ensures you are reaching only your desired audience.

Engagement
Our Magazines inspire readers with relevant and meaningful
content including peer-to-peer success profiles.

Effective
Frequency of your brand message to focused readers will
drive recognition, interest and action.

“I believe in the power of print to reach our target audience. Franchise Update
Magazine has been a valuable resource for driving leads for our brands.”

TOM EPSTEIN
CEO
Franchise Payments Network, POLN8

Multi-Unit

Franchisee

MULTI-BRAND 50
Dustin King becomes the 3rd
generation to lead the family business

Multi-Unit

Franchise -

\\

‘J
&u

Multi-Unit

Franchisee

RO

THE PPP FLEXIBILITY ACT

[T}
Multi-Unit

Franchisee

SPECIAL ANNUAL EDITION

2021

BUYER'S
GUIDE

MEGA 99

MULTI-BRAND 50 2020 MUFC PREVIEW DELIVERY DILEMMAS MUFs SPEAK OUT ON COVID-19 | MULTIUNITS0 2020 DOMINATORS MAXIMIZING THE SALE | MARKETING MORE WITH LESS Ranking the top UsS. franchise organizations
Largest U.S. operators and Multi-Unit Franchising Restaurar e tokeepup. How 17 the | Themost &seling units of your marketing
i o a8 00,50 with-eating n rends p. 60 pandemic pg. 06 brandsinthe US. ranked pg.46 | flexivility to spend funds pg. 52 andoperatorsranked pg.42 | i imes pg. 48 budget during Covid-19 pg.52 MULTI-UNIT 50
Ranking the most multi-friendly brands
Business Intelligence for Growing Franchisors Q2|2020 Busi i for Growing i Q42020 for Growing p Qi|2021

COVID-19 SPECIALISSU,E\

INNOVATION AWARDS

2" Annual Competition Winners

2021

ANNUAL
FRANCHISE
DEVELOPMENT
& MARKETING
REPORT

21 for 21

8"annual women'’s issue
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PRINT & DIGITAL

Multi-Unit

Franchisee

Franchisee Franchisee

Franchisee
Magazine 2

Franchising.com ARTICLES  NEWS | FRANCHISES

FRANCHISIN'

FULL STEAM AHEAD

Multi-Unit Franchisee Magazine is the only industry publica- “MEGA 99
tion providing content important to multi-unit franchisees
today. Published quarterly, the content covers inspirational
peer success stories, focused analysis of markets and trend
reporting that supports growth of successful franchise en-

terprises. Unmatched distribution through subscribers, dis- F‘@gﬁn“hsee MAX|MIZ|

tribution throughout the year at industry conferences and
expos and always available digitally on Franchising.com.

THE SALE

Prot oking the be o ded

2020 Print Distribution 2021 Print & Digital Ghars
Total Print 21,500 Readership

Franchisees 17,000 Print Readership 51,000

Franchisors 2,500 Digital Readership 32,031

Conferences 1,500 Total Readership 83,031

Other 500

o
70% 60% 63%
o o ARE LOOKING TO ADD
READ MAGAZINE FREQUENTLY  FIND CONTENT RELEVANT &

ADDITIONAL BRANDS TO
OR REGULARLY INTERESTING PORTEOLIO

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

—
N

“Auto’ Pilot: Building people and profits for 35 years

With 35 years in the automotive services business, Steve Sanner s shooting for

his 10th cansecutive year of record sales and profitatility - despite Cavid-19

Beauty Above the Mask: Doing well by doing good, from New Jersey to

NTERMATIONAL | MAGAZINES =~ CONFERENCES

Tough Times Reveal Character ofourfancise
~ When the chips are down, character steps up u owners would
u recommend

our franchise.

BIG I]EMLERI

51%
(]
FIND INFO ON NEW BRANDS
INTERESTING & RELEVANT

Multi-Unit

Franchlsee

Source: 2020 Readership Survey
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PRINT & DIGITAL

Multi-Unit

I ranCh ISee MO FEATURE & SEGMENTS

Magazine

Mega 99 List: Ranking America’s Largest Franchisees
+ Multi-Unit Franchisee Profiles

Q1 12/18/20 1/08/21 « Growing Your Business After Covid-19

+ Real Estate Trends in Franchising
+ How Covid-19 Has Changed the Buying & Selling of Franchise Businesses

Franchisee .., VERE AlEap
¥y - F THE Cliy e
Annual Multi-Unit Franchisee Buyer’'s Guide (MUBG)

MUBG 3/5/21 3/12/21 + Overview of Multi-Unit Franchising in the U.S.

* How Successful Multi-Unit Franchisees Grow

Multi-Brand 50 List: Ranking America’s Top Multi-Brand Franchisees

é?XIIQI\)IIIENV\}lIE S e il Q2 3/22/21 3/29/21 + 5 Ways To Diversify Your Portfolio

« Financial Solutions: Getting the Capital You Want

Molti-unit operators plan for 2021
MUFC Conference Issue

Multi-Unit 50 List: Ranking America’s Top Multi-Unit Brands
+ Multi-Unit Franchisee Profiles

FREQUENCY 1x 2x 3x 4x Q3 6/18/21 6/25/21 + Employee Diversity & Inclusion Training
Sponsored Content Combo $6,690 $6,590 $6,490 $6,390 * Innovative Technology for Your Business
+ MUFC Pre-Conference Coverage
Back Cover $6,490 $6,290 $6,090 $5,890
Inside Front Cover $6,290 $6,090 $5,890 $5,690 Dominators List: Franchising’s Largest U.S. Multi-Unit Operators, by
. Country, State, & Region
FTOC or Editor's Note $5,790 $5,590 $5,490 $5,390 . Multi-Unit Eranchisee Profiles
Full Page $5.290 $5,190 $5,000 $4.990 Q4 9/10/21 9/17/21 + Succession Planning’s Role in Busmes.S Continuity
+ What You Need To Know When Choosing a New Brand or Segment
1/2 Page $3,490 $3,390 $3,290 $3,190 * Most Valuable Performer (MVP) Award Winners Profiles
+ Multi-Unit Franchising Conference Post-Conference Coverage
1/4 Page $2,590 $2,490 $2,390 $2,290

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202 8



PRINT & DIGITAL

Annual Multi-Unit
Franchisee Buyer’s Guide

Grow your business with comprehensive overviews and side-
by-side comparisons of brands seeking multi-unit franchisees.
This annual edition targets the largest multi-unit and multi-brand
franchise owners and operators in the United States. Your brand’s
reach is enhanced by print and digital editions, combined with bonus

distribution at top industry events during the year.

DISTRIBUTION RATES

17,000

Multi-Unit Franchisees

_|_

Available Digitally all
year on Franchising.
com

Bonus Distribution at
MUFC

$5,990

Full-Page Listing

$8,995

2-Page Spread

Special pricing is available to
Conference sponsors/exhibitors
and Print advertisers.

Call for details.

RETAIL
IFAST FACTS:

(OPERATING UNITS: 67

american fomily care capr
URGENT CARE EHIG Y

1QUALIFICATIONS ROYALTY FEE:£5¢

EARNINGS CLAIMS: fes
BUILD-OUT OFTIONS:
models

e o ar
CONTACT o Another Broken Egg Cafe - See why e
growing Breakfast/Brunch/Lunch franchise in the

IFASTFACTS:

IRANKINGS & AWARDS IBENEFITS

empleyees MULTLUNIT FRANCHISEE.

TOTAL OPERATING UNITS: 72

=
2078 Tip Advisor

IQUALIFICATIONS.

COMPANY OPERATING UNITS: 7

CAPITAL INVESTMENT. 5 milin

ROYALTY FEE: 5%

us
Multi-Unit g =

ranchisee

SPECIAL ANNU AL EDITION

american family care’
The Right Care. Right Now.

X

50 k200~

NG 8 AWARDS

the Meats

—
IQUALIFICATIONS

2021
BUYER'S
GUIDE

A% N
e U s o

CONTACT
BERTLANE

HUNIT 50 ) ;
:gw‘::.wq the moct mubi-frendiy brands
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Multi-Unit

Franchisee

SPECIAL ANNUAL EDITION

2021
BUYER'S
GUIDE

HEGASS
Renking thetop .
MULTHUNITSD
Renking the most




PRINT & DIGITAL

Multi-Unit

Franchisee

Maximum Visibility Bundle

Position your brand for success with
savvy Multi-Unit Franchisees looking for
ways to accelerate their growth

We have built creative new ways to leverage franchising’s most unique
and effective channels to reach Multi-Unit Franchisees. Get better
results for your brand with our measurable, high-view advertising in
Multi-Unit Franchisee Magazine’s powerful digital and print platforms.

Our integrated media solutions create a consistent message to these
experienced buyers.

Digital Banner Ads all year on articles that target Multi-Unit
Franchisees

* Rotation through 80+ articles annually on Franchising.com
+ Average Article Views per issue: 45,000
 Average Banner CTR — 82 per issue

Full page Profile in the 2021 Multi-Unit Franchisee Buyer’s Guide
+ 17,000 Multi-Unit Franchisee distribution
+ Available Digitally all year on Franchising.com

Full page display ad in Multi-Unit Franchisee Magazine (4x)
* Published quarterly

+ 83,000+ annual print and digital readership

Annual rate - $15,000

= Franchising.com  woars s

PRANCHSES  NULHIUNT  INTERNATIONAL | MAGAZIMES | CONFERINCES

Home  Adkchks  Peogk

Raise The Wage Act Is The Wrong Bill At The Wrong Time, Says NRA

Dy VAR Lt P

FRANCHISE WITH
OUR WORLD-CLASS

BRANDS

#1Franchise
of 2020

CUSTOMER LOYALTY
#::): 14 YEARS IN A ROW

Over 13,000 stores in 41 countries

Ranked #1 in
Category 2020

OF
SPECIALTY ICE CREAM SHOPS

Nearly 8,000 shops in 52 countries

Deep Incentives Are Available ACross the US.

hising@dunkinb
mall us at dunkinfranc
ut opportunities, e com
To leam more abo‘dsa 4unkinfranchising.com of paskinfranchising
or

60 B8 1P MoK LLC. Al AgHs Rete rved

rands.com

«grand Kaye 2010, 3020

Pimee] 1,154 Resds |1 Sares

2l Restauran Assocation wanted 10 know what restaurant operators thought about the potertal impact of a proposed federnd
Y0P Incronse That weuld moce than doudle the curront $7,25 an hour over frve years, The find ngs have Beon released and o letter
Qresshonal loddars ¢iting the surwey resuits 3nd Implotiag that the mossure be remysed from the $1.9 trillon stimuls plan

1this Bl this yeor would kad %0 job losses and higher use of labor-reducihg egu pment and technclogy” sakd Sean Kennedy,

e preshdent for Public Affairs for the Natona Restacrant Assockst oo, “Nearly all restacrant operators say they wil inorease
1 Bt what is dear is that raising prices for consumens will 5ot be enouph for restoutants 10 absord higher labae costs”

1 the survey firdings i the letter nchude:

© percent of cpernors siy the witinl wope inzreases woukd have a negotive Impoact on their restaurant’s abiity to recover from

lvirus For franch L O0% sty the intial wage inzreases would have & negative iImpoct on their
fecover.

© federal minrum woge and elminating the tip crodit would force neary al (98%) restourant operatocs to ncrease thelr menu

% would harve % out jobs and employee Pours from noemal levels; and 75% would have to cut employee benefas. Fullsenice
¥o00-owned restaurants are most likely to have to maie changes that ivgact their workforce if the federal minimum wope is
£ the 1p crodt is odminated,

ercont of operators are bkely to a3d lsborteduc ng equipeent or technolkogy.

N conducted the survey of 2,000 restaurant aperaters February 2.9, 2021

Shoro this Festure

- )] r ] o Jeo]s]a]o by

—_—

s DUNKIN® | c:vonsoaso )
DUNRIN.

—

ja— [ ——

o4 Fring Fal's: 6

Plzzerks Halt Set 10 Expand One-of-
s Tern nations Tank

Kind Vegon Franchise Opgortusity

soued Pace During

y Executiyo Search

How's Your Cuitu

Mansgement Synergy And Tearmwork
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Digital Display
Banner
-—

FRANCHISE TOPICS
Multi-Unit Franchising
Get Started In Franchising
Growth
Operations
Open New Units
Leadership
Maorketing
Technology
Legal
Awards
Ronkings
Trends
Featured Franchise Stories

‘i"

Nourish
Your
Portfolio

Digital Display
Banner
‘—

Digital Display
Banner

MOCERN
ot
EaTERY

LOARN MORL 4/
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PRINT & DIGITAL

FRANCHISEUpdate

Magazine

Franchise Update Magazine is the leading independent trade pub-
lication for franchisors in the United States. This publication tar-
gets Franchisor CEOs, Presidents, CDOs, CMOs, Consumer Mar-
keting and Franchise Sales & Development Executives. Published
quarterly, Franchise Update Magazine Features inspirational lead-
ership stories, in-depth interviews and vital updates on important
franchise issues, making this publication an essential resource
for the franchise community.

Advertisers benefit from unmatched distribution through sub-
scribers, distribution throughout the year at industry conferences
and expos and always-available access through digital editions
published on franchising.com.

2021 Print 2021 Print & Digital
Distribution Readership

Total Print 10,000 Print Readership 20,000
Franchisor 7,500 Digital Readership 14,037
Supplier 2,500 Total Readership 34,037

FRANCHISEUpdate

Updatq

wars

FRANCHISE

singas rislliganca fos Grewing

1
1

69%

READ MAGAZINE FREQUENTLY OR

REGULARLY

H

| v o

S e
V.-

2-4AY
LU= U L=
[

T sy (=) Ay )

Focused™ | BrandFocused

FIND INFORMATION ON NEW SERVICES TO
BE INTERESTING AND RELEVANT

= Franchising.com

ARTICLES | NEWS = FRANCHISES ~ MULTIUNIT | INTERNATIONAL | MAGAZINES — CONFERENCES

FRANCHISEUpdate Q42020

2021 Annual Franchise
Development & Marketing

Report

i 356&"‘“%&
Mg, RANDED
EEE;‘ANBJSE y

g AT

----

‘‘‘‘‘
/4

53%

(o]

FIND CONTENT ON TRENDS, PROFILES AND
FEATURES AS FAVORITES

47%

Source: 2020 Readership Survey
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PRINT & DIGITAL

FR ANCHISE U pd ae MATIfl'}éALS FEATURE & SEGMENTS ESDTF(():FI{?L_L

Magazine

MARKETING, PR, ADVERTISING
* How Franchise Consumer Marketing Has Changed To Meet Marketing, PR,
FRANCHISEUpdate Q1 2/5/21 2/12/21 9 9 9

Today's Consumer (Technology, Tools, & Data) Advertising
+ Up and Coming: Female Franchise Fast Risers

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\ Customers Cour . B . = .H n
. 1 Employee s QAND

Engageme!

TECHNOLOGY
+ Tech: Products, Services, Supply Chain, & Marketing Smart Technology

+ Real Estate: Post-Pandemic Sites Available, Resales, & More Buyer’s Guide
+ How Technology Is Revolutionizing Recruitment & Operations

Q2 4/16/21 4/23/21

SOCIAL MEDIA
Entrepreneur + Social Media Tools: From Branding to Recruiting

Q3 7/23/21 7/30/21 « Innovation Awards: Our Annual Recognition for Brands Leading Social Media
the Way in Innovation, by Category, Size, and Industry

+ Franchise Marketing Leadership Award winner

FREQUENCY 1x 2X 3x 4x

Sponsored Content Combo $3,990 $3,890 $3,790 $3,690 FRANCHISE DEVELOPMENT

+ Annual Franchise Development Report (AFDR): Facts and

Back Cover $3,390 $3,290 $3,190 $3,090 Figures from Franchising’s Most Comprehensive Sales and Lead

. Generation Survey
Inside Front Cover $2,990 $2,890 $2,790 $2,690

« Franchise Leadership & Development Conference: Highlights from

ETOC or Editor's Note $2.090 $2.890 $2.790 $2.690 Q4 10/22/21 10/29/21 thefremier iAnnuaI Event for Franchise Sales and Development
' ' ' ' Professionals

Franchise Development,
AFDR, Mystery Shopping

Full Page $2.390 $2.290 $2.190 $2,090 * STAR Awards: Brands with the Best Franchisee Recruitment
' ' : : Processes, Practices, and Responsiveness

1/2 Page $1,990 $1,890 $1,790 $1,690 * Mystery Shopper Survey: Best Practices for Recruitment

Websites, Website Response, and Phone Response
1/4 Page $1,490 $1,390 $1,290 $1,190

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202 12



PRINT & DIGITAL

Annual Smart Technology

Buyer’'s Guide

Technology provides steamlined solutions for franchise growth
and success. The Smart Technology Guide will give Franchisors
a deeper look at the companies that offer technologies shaping
franchising from marketing, development, to operations. The Q2
Smart Technology Guide is an excellent opportunity to educate
franchisors about your technology and solutions. The Guide will

feature pre-formatted full-page brand profiles highlighting product

benefits, along with photo, logo and contact information. You have

the option for a one full-page profile listing or a 2-page spread, using
the second page as a display ad.

If your company offers technology-based solutions you don’'t want
to miss this opportunity to be included!

Distribution High Impact Brand Profiles
+ 7,500 Franchisors (Print) « Full-page profile with single
plus Digital Distribution & hi-res image
Reach - Two-page spread - Profile
Event Distribution

plus full-page display ad
* Franchise Leadership &

Development Conference
October, 2021

2021 RATES

Full-page profile with single
hi-res image:

$1500

Two-page spread - Profile
plus full-page display ad:

$2500

Non-biased Metrics
1
No Set Up Fees
i

Instant Insights

Email/SMS Alerts
i
Fran Dev Case Study
Case Study Comparisons
1

Zee Peer Reviews/Scoring
I

Brand / Multi-brand Rollups
1

micro-sites, and franchise development sites.
|

"I've been working with Jimmy Weeks & his company for over
a decade at multiple brands. Jimmy's platform & advice is just
what we need with limited technical staff on hand.

FranStats serves as my only technical expert to help drive our
FD efforts with amazing analytics and insight.”

Tim Courtney

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

The ONLY Pre

Eranchise Marketing An

STATS

FRANCHISE
STRENGTH
METRICS

nically proven franchise “mﬂ
marketing analytics protec

Streamline & automate data collection & measurement for your brand,

@rasms

TryFranStats.com

lmeh?ol( z r \
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Mane,
4orsto ey al 625 e ag
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Ourfree rigy
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s CONT, .
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PRINT & DIGITAL

“Thanks to their unmatched reach and scale across multiple platforms, Franchise Update Media is

an integral part of our marketing plans and continually drives quality leads for Hot Dish Advertising.”

DAWN KANE

CEO
Hot Dish Advertising
= Franchising.com ARTCLES | NEWS  FRANCHSES | MULTIUNTT  INTERNATIONAL  MAGADINES  CONFERENCES <) Q
Digital Maximum Visibility Bundle e
6 Steps To Hitting Your Franchise Sales Target in 2021
Oy At Coley | 1672 Reads |17 Shares. Foatared i Frae chime Upcee Magesne a2 Digital Display
Banner
Position your brand for success with savvy Franchisor
Executives looking for ways to accelerate their growth.
We have built creative new ways to leverage franchising’s

FRANCHISE TOPICS
« Multi-Unit Franchising
most unique and effective channels to reach Franchisors.
Get better results for your brand with our measurable, high-

view advertising in Franchise Update Magazine’'s powerful
digital and print platforms.

Get Started in Franchising
Growth

Operations
Open New Units
Leadership
Marketing
recrutment 1argets and plaes for 2021 sheuld be fnalized=espacially when you consikke that Jomaary sknings typically Technology
loads generated back in bor Great job getbrg your anvval 1arget and plon set. But defore you get 1o Legal
. . . . re is 0o moee it o5k yourself: Wnat is the forecast tellng me, and how does that compare with the ?
Our integrated media solutions create a consistent message e e At
to these experienced buyers e prlemepet oy e e e i b s ’
. Ul nEw Un T SIgNIngs in 7 This s the only way 1o I foececast and know If you &7e “on 1rack” of "off 1rac
o your target, Trends
histoeical ol regarcing Q1 Aew uvt signings in 2020 and 2019, And what adaut Q3 2020 3nd signings 50 for in Q4?7 Featured Fronchise Stories
Digital Banner Ads all year on articles on Franchising.com SRRV A AL P mow 0 IS SHS 5 OB B S NAOPEI
the study of survey, up to 90% of franchise campanies do not hit thelr annual recrdtment signing targets year in and FEATURED |N
« Rotation through 80+ articles annually on e i ot Sty i PR S b W Bt ATt
Franchising.com [

Full Page Display Ad or Sponsored Article In Franchise
Update Magazine (4x)

* Published quarterly

FRANCHISE o .
last 13 weeks of data. Gather numbers from the top of the funrel 1o d reach of
piriments ols kept y dary attendees, ad signings.

y ratios. Determine
kg to get 3 kept step 2l with o

1 of the s1ops In the funeel. Ask questions such as: How

21
How many is it taking 10 put Y mmm_
b schedubed step one calls is it taking 10 get a kept step one cal? You get the idea FRANCHISE
activity required for each step to Nt the new target. This s 100% based on data and metrkcs over the last 13 woeks. By I!VElDPMENT
5 back up the furnal based geta of what it will taie to hit your target. & MARKETING
ps Detween target and focecast. If the forecast, based on the last 13 weeks, i teling you twd new unit signings s — REPORT
ble and your 1arget is fve, you have 8 9ap. You have decisions and a plan to make.
. .. . pians 10 cose th Becouse of hrough fous, confidern th vorking on the sgecific o
+ 34,000+ annual print and digital readership poriulemp o ivsreniiuoietra shorvav e Digital Displ
Swosks s st Igital Lispiay
do of fr ng and hitting quarterly signing targets yoor in and year out are doing | Banner
o . tal. franchise financing is all we @o- . ’:‘l:;mnu ey that they must both targets analysis to know, Help
Average Featured Article Views pos Applaple Captal (ENCTE oty sutarsie 302 et e i snd st More
. \ - itsmore than a trans* Meiant accessto enactly J:\:-unﬂ operator, of
- A Dpt_e P~\e [ ?;‘:J ::u'.mss We r,"g"f:.fme franchisee ?m’.‘;"{?;:msn growth plars. 3 ranchise CGIF has bwen hejoing franchs g
(Q 1 Q 4 2020) 70' 672 E CAPY S "Ef;;yﬁ?ﬁ;i:.:;wi{' ;‘;"t:,‘:,‘;;i::.vo ’ p 2 decadk in iment Opevating Systom, Based i» Temgle, Texss, COIF works with Cal Iers
e 1 lant the seeds H it 281-659-9409 &) L0 R
o t or a free growth cons:g;;f“' ’ - Become
ctus : i m/ ‘
o GRow | applepiecaptal<e I Customers
| 1-844- R
e RN O RE
: i Digital Display
Annual rate $7,990 ﬂ Help More Callers Become Customers  ServiceScare’ T Banner
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PRINT & DIGITAL

2021 Print & Digital Specs

Digital Maximum
Visibility Bundle

Leaderboard Banners
* 970 x 90 px, .jpg or .gif
+ 728 x 90 px, .jpg or .gif
+ 320 x 50 px, .jpg or .gif

Inline Rectangle
+ 300 x 250 px, .jpg or .gif

Half Page
+ 300 x 600 px, .jpg or .gif

DIGITAL BANNER SIZES
970 x 90px (scaled 50%)

728 x 90px (scaled 50%)

300 x 600px (scaled 50%)

300 x 50px (scaled 50%)

300 x 250px (scaled 50%)

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

Print Specifications

High-Impact Cover Card

Call for more details and pricing.

Custom 8" x 8" Insert Card
Advertiser-provided artwork for full-bleed, two-sided,
100# cover weight insert. Call for additional specs and
magazine bind-in position details.

Polybag Program Available

Call for more details and pricing.

Ad Submission Requirements
* Press Ready (Non compressed, 300 dpi or higher)
PDF or PDFx1A in CMYK color profile mode, any/all
transparency effects flattened.

+ Word, Publisher or PageMaker files not accepted.

+ Franchise Update Media does not accept
responsibility for color shifting when converting
RGB color modes to CMYK.

+ Gutter safety for spreads: Allow 1/4” on each side of
gutter, 1/2" total gutter safety.

+ For ad spread, please provide as single pages and
supply 1/16” duplicated image on both sides of the
centerline.

« Safety: Keep all LIVE matter, not intended to trim,
1/4” from TRIM edges.

Ad Sizes
Trim Size 8.375" x 10.875"
Full Page (with bleed) 8.875" x 11.375"
1/2 Page 7.375" x 4.625"
1/4 Page 3.5" x4.625"

Files smaller than 6 MB may be emailed to:
production@franchiseupdatemedia.com

For larger file submissions, please send via link.

15
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Franchising.com

Franchising.com with the Multi-Unit Franchisee channel is
the largest franchise information hub. It provides the most
inclusive information and inspiration for franchise pros-
pects and multi-unit franchisees to learn, research, and
grow. That's one reason why Franchising.com has been
named as the #1 site for lead conversion by franchisors for
two years in a row in Franconnect’s Sales Index Report of
597 brands. In fact, Franchising.com’s conversion rate was
2.5 times higher than the other franchise websites.

Content Site
Franchising.com, with unmatched original and sponsored
content, is the go-to resource for users highly engaged in
franchising.

Direct Link

With Direct Links we drive traffic to your franchise website,
social media channels and connect your brand with fran-
chise prospects. Quality candidates prefer to go straight to
the source when researching opportunities.

Mobile Users Continue to Increase

We've adopted a mobile first approach keeping Franchising.
com fast and reliable on all devices. Speed is more import-
ant than ever.

AUDIENCE + REACH

Q1-3 2020 VS. 2019 STATS

10.8%

THE POWER OF CONTENT

128,000

Google indexed pages

5,000+

Articles on franchising

77,000+

News stories on franchising
Our up-to-date, exclusive
franchise content and industry
news consistently attracts new
visitors and quality prospects.

Googlenews  EJ AppleNews
b Bingnews  FRANGHISE
EFIipboard 9 news = SmartNews

0 feedly W bwitter & More

Franchising.com

ARTICLES | NEWS | FRANCHISES | MULTI-UNIT

INTERNATIONAL | MAGAZINES = CONFERENCES

YOUR COMPLETE GUIDE TO BUYING A FRANCHISE OPPORTUNITY

Find the right franchise opportunity for you through featured franchise stories, informative articles, freshly
updated news, comprehensive guides, engaging_events, resources, and franchisee success stories.

FRANCHISE SEARCH
AnyINDUSTRV: An;‘lVESTMENT:
AnyLOCATION: Any TYPE:

Featured Choices: Popular Choices:
Top Franchises Food Franchises
Hot Franchises

Featured Franchises

Newly Added
Franchises Entertainment

Trending Franchises Franchises
Essential

Small Business
Franchises

Retail Franchises

Childrens
Business Services

Veteran Opportunities

P

CUSTOMER SERVICE

NERDSTOGO FRANCHISE

Build a Future with the Computer Service
Industry Pioneers. NerdsToGo is paving the way
as innovators, entrepreneurs, franchisees, and
successful business owners.

Request Info Learn More

5 Senior Marketing Execs Reflect on How Covid Has

Changed Their Jobs

EDDY GOLDBERG ‘ MARCH 24TH, 2021

LEADERSHIP

Female Fast Risers - Debbie Roberts

HOT DISH
ADVERTISING

GROWTH

New Investment Group Relaunches
Cicis

RESUL

Ignite success with a to

UBREAKIFIX. | FRANCHISING [ »LEARN MORE

UBREAKIFIX FRANCHISE

uBreakiFix is a consumer electronics repair
company based out of Orlando, FL that
specializes in refurbishing and restoring
smartphones, tablets, computers, and gaming
consoles in a fast and friendly manner.

Request Info Learn More

Checkers & Rally's Is Winning By
Building On Momentum and
Innovation

CEO PROFILES

Relationships Rule: Tropical
Smoothie Cafe targets 1,500 units
by 2025

OCUSED

ise advertising agency.

MINUTEMAN PRESS FRANCHISE

Minuteman Press is the world's largest & number
1 rated printing & marketing franchise. Our
business model features multiple revenue
streams, a high repeat business factor, normal
hours of operation, a royalty cap and much more!

Request Info Learn More

STAY CONNECTED

Join Over 49,000 Subscribers

Get articles, news and opportunities
directly in your email inbox.

yourname@youremail.com

=

|

SUCCESSION PLANNING

How Partners Balance The Great
Family Business Oxymoron

GROWTH OF PAGE VIEWS
TO 2.35 MILLION IN
TRAILING 12 MONTHS

GROWTH IN VISITS
TO 1.56 MILLION IN
TRAILING 12 MONTHS

GROWTH IN
VISITORS

GROWTH IN NEW
VISITORS

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202
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Franchising.com
Recruitment Packages

Top Recruitment Package
$999/month

« Brand Profile Page on Franchising.com with direct link to your franchise
website and social media pages

* Franchise Search by industry, investment, location and type of franchise

* Featured Display advertising in Top Franchise, Hot Franchises and
Newly added

+ Rotation in Franchise Sector Showcase

+ Unlimited high visibility posting of your press on Franchising.com
and in our newsletters. Advertiser press releases can include contact
information and links.

* Your press releases are pushed out to our expanded syndicated
network - Apple News, Google News, Bing News, Flipboard, Twitter.

* Rotation in weekly featured franchise email to oer 37,000 recipients

Franchise Spotlight
$1399/month

* Includes: Top Recruitment Package plus Banner on Home Page of
Franchising.com

Multi-Unit Spotlight:
$1299/month

* Includes: Top Recruitment Package plus Banner on Multi-Unit Channel
on Franchising.com

== Franchlsmg.com ARTICLES | NEWS | FRANCHISES | MULTI-UNIT | INTERNATIONAL | MAGAZINES | CONFERENCES

Home: Opportunities: Sign Franchise:

FASTSIGNS Franchise Opportunity

Images
for Your
FASTSIGNS. Company
More than fast. More than signs! -
Company Overview &
Description ) )
Signage has never been more important.
» ; - N
> Right now, businesses are looking for
new and better ways to compete. . R R .
Financial Information: Available Markets:
[  Request Information Direct Links
Franchise Opportunity Cash Investment: ~ $80,000 Canada: AB, BC, MB, NB, NT, NS, ON, PQ, SK, YT
Net Worth: et United States: AL, AK, AZ, AR, CA, CO, CT, DE, DG, FL, to Your
. . . ' GA, HI, ID, IL, IN, IA, KS, KY, LA, ME, MD, MA, MI, MN, CONNECT i
Include your Press Releases in the Business Overview Franchise Fee:  $49,750 MS, MO, MT, NE, NV, NH, NJ, NM, NY, NC, ND, OH, OK, Webiste

OR, PA, RI, SC, SD, TN, TX, UT, VT, VA, WA, WV, Wi, WY

News section. Photos, whitepapers, Articles
presentations, documents are
included in the Gallery.

Total Investment: $218,596 - $298,679

News
Awards They see signs. YOU SEE DOLLAR SIGNS. Request Information

Looking for more information about
FASTSIGNS? Take a moment to fill out our

Gallery Now more than ever, businesses look to FASTSIGNS® for innovative ways to connect

) with customers in a highly competitive marketplace. Our high standards for quality quick information request form.
Videos and customer service have made FASTSIGNS the most recognized brand in the
industry, driving significantly more traffic to the web than any other sign company.
Request Information First Name

CONNECT Last Name

() »

ateh later  Share

Email Address

+ Add to Request List

Testimonials

Daytime Phone

Interest Level

) Please send me emal updates on the latest
Franchise News and Opportunities

One great thing about being a

FASTSIGNS franchise partner is that it
gives me the ability to help my
community. When | joined FASTSIGNS
1 didn't just open another business - |
became part of the growth of
Durango. And as a FASTSIGNS owner |
have daily opportunities to help other
businesses and organizations thrive,
which in turn keeps our community
strong and growing.

Laurie Sigillito
FASTSIGNS Franchise owner Durango, CO

Being a new franchise owner and
trying to open a new center; one can
only imagine how much help we
needed from those in the know. Being
part of this organization is like having
100 employees on my staff and
believe me, each and every one them
has responded to one thing or
another from my end. Thank you,

FASTSIGNS Corporate! -
o ~g - = 2013
. RO, (I};I‘\ -— FRANCHISEES®
Denise Acquaye : ®  VET x FRAN CHOICE

FASTSIGNS Franchise owner Newark, NJ

We also lead in these important areas:

e Franchise Business Review -

Franchisee Satisfaction Award 2006-2021

Franchise Business Review -
Best in Category 2021

CFA Franchisees' Choice Designation -
2013-2020

FASTSIGNS is one of only a handful of

franchises approved for $20 million in SBA financing for approved franchise

candidates

Secretary of Defense Employer Support Freedom Award - 2016

T =

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

F |

[eCAPTCHA

Submit Request

By submitting this form, you give consent for Franchising.com
to provide the information above to FASTSIGNS so they may
contact you via SMS, phone or email. View our Privacy Policy,
for more information.

I'm not a robot
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BrandBOOST for
Franchisee Recruitment

Franchising.com’s Signature Package Details o
+ $900 per article. Only available with

Sponsored Content Program  Franchising.com package.
Align your brand’'s messaging on Franchis- - Our experienced editorial team conducts

ing.com with the strength, integrity and rel- an interview with a representative or
evance of Franchise Update Media’s editorial ~ franchisee of your choosing.
content. + Once completed, your articles are

. scheduled for launch on Franchising.com
Audience or in our targeted publications.

3.5 million annual Franchising.com
visitors and over 47,000 weekly newsletter
subscribers

+ We will distribute your article within our
content so it takes center stage!

Engagement

Average BRANDBOOST articles are read
more than 3,000x and shared more than
100x

Direct Response

Direct Link and access to 24/7
management console to track all campaign
activity

JOIN THESE BRANDBOOST CUSTOMERS & MANY MORE!

; % LOYALTY
@:ﬁ};@@ - < BRANDS  perspiit

SAUNA STUDIO

= Franchlsmg.com ARTICLES | NEWS | FRANCHISES | MULTFUNIT | INTERNATIONAL | MAGAZINES | CONFERENCES

Home: Sponsored Franchising Stories:

Another Broken Egg Thrives as Top Franchise Opportunity for Multi-
Brand Operators

By: Helen Bond | 2,326 Reads 1 Shares

Savvy multi-brand operators are flocking to Another Broken Egg Cafe, eager to expand with the leading one-of-a-kind
brunch brand in the lucrative day-time only sector.

The upscale breakfast, brunch, lunch concept continues to make its presence known as an innovative, experienced
franchisor and the perfect franchise fit for multi-brand operators seeking a uniquely diverse franchise opportunity.
Along with 69 locations in 13 states, Another Broken Egg has over 30 cafes under construction or in development and
remains growth-focused on expanding as a national brand in new and existing markets across the U.S.

Foodies are rejoicing. Another Broken Egg, founded in 1996, launched franchising in 2004 after being inundated by
guest requests to bring the brand to their own hometowns. Over the years, Another Broken Egg has built a loyal
following for its award-winning, Southern-inspired menu and a full bar serving up signature hand-crafted cocktails.
The franchise world has noticed.

“We stumbled across Another Broken Egg while traveling and fell in love with the food and the vision that they had,”
notes a Texas-based Another Broken Egg franchisee, who is set to build on his success by adding three more cafes to
a portfolio that also includes Jack in the Box. “The emphasis on good Southern cuisine and classic Southern
hospitality and amazing drinks set ABE apart from the competition with a high bar that's hard to beat.”

It's a competitive edge that has served Another Broken Egg and its franchisees well amid the challenges and
unprecedented times facing the restaurant industry.

In September, Another Broken Egg celebrated the opening of its newly designed café in Columbia, South Carolina,
featuring online ordering and a dedicated to-go specialist position to support to-go orders for pickup and delivery.
Another Broken Egg Cafe launched online ordering nationally in August, which has become a key to its continued
success and growth.

Franchise partners can count on a proven business model and a robust support system backed by a leadership team
that leads by example, with ongoing plans for more company-owned and operated cafes. Multi-brand operators say
Another Broken Egg knows what it takes to achieve sustained success in franchising.

“What attracted me to Another Broken Egg Cafe is that it is a one day-part concept, with limited competition and in a
segment that is seeing a rise in interest for an upscale breakfast/brunch concept that serves alcohol,” notes another
multi-brand Another Broken Egg franchisee, who adds, “They also have an experienced leadership team that is
focused on franchisee profitability.”

With plans to open 15 to 20 additional cafes in 2021, and 25+ per year thereafter, Another Broken Egg Cafe seeks to
expand with experienced industry professionals and groups who understand the restaurant franchise model.

Broken Egg Cafe
Allow us to introduce you to the most exciting

breakfast, brunch and lunch concept ever established
in North America.

Franchise Opportunity
Business Overview
Articles

News

Awards

Gallery

Videos

Request Information

CONNECT

+ Add to Request List

FRANCHISE TOPICS
Multi-Unit Franchising
Get Started in Franchising
Growth
Operations
Open New Units
Leadership
Marketing
Technology
Legal
Awards
Rankings
Trends

Featured Franchise Stories

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202
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Supplier Resources

Directory

PREMIUM BRAND LISTING PAGE
$1990 Annually

Franchising.com provides a unique and powerful way to showcase
the value your brand delivers to the franchising community. Rich
multi-media for visitors to learn about your products and services,
then connect with your online sites and sales team. Premium
Brand Listing pages feature:

« Company overview and description of services

* Links to articles and sponsored content on Franchising.com
* Designated area for your company’s press releases

« Direct link to your website

* Socially enabled to link to your pages

Our unmatched search ranking on Google, powerful site search

tools on franchising.com and links from key pages make it easy
for franchisors to find and connect with your brand.

Company overview and
description of services

CONFERENCES

Home: Franchise Resources:

Hot Dish Advertising

FRANCH

From lead generation to
increasing sales, Hot Dish
Advertising is the pro at

Franchising.com

ARTICLES NEWS FRANCHISES MULTI-UNIT | INTERNATIONAL | MAGAZINES

We'Re Franfocused®>™ And Brandfocused.

What's that you say? You want to take

Include your Press Releases
in the News section. Photos,
whitepapers, presentations,
documents are included in
the Gallery

\

ycuilly yourtnessage T
front of those who matter
most-consumers...

Address:

800 Washington Ave. N
Ste. 200

Minneapolis, MN 55401
us

Overview

News
Gallery

Learn More

CONNECT

Request Information

your franchise development to the E

next level? You want to drive more SPEAK

traffic to your franchise locations?

Both? Well, now you're speaking our FRAN:H
language. We've made it our business

to know every aspect of franchising. It shows in the work we do,
the strategies we implement, and the results we rack up.

Hardworking And Beautiful.

All the strategy in the world can fall flat if the creative doesn't
inspire your audience to click, call or visit. Whether it's a $20
haircut or a million dollar franchise opportunity, we find the
emotional reasons for buying and reflect it in eye-catching,
results-driven work.

No Matter Which Side You'Re On, We'Re On
Your Side.

Like the Joni Mitchell song says, we look at franchising from
“both sides now.” Need a consumer campaign that elevates the
brand, optimizes your website, and increases sales? We've done
it for Big Frog, Budget Blinds, Tailored Living, Snip-its, and more.
Want a lead generation campaign that uses radio, print, digital
ads, social media, direct mail, and more to speak to prospects
where they are. We continue to push the boundaries for clients
like Tropical Smoothie Café, Tin Drum Asiacafé, Massage
Heights, Uncle Maddio’s Pizza, and lots of others. Need both? We
can do that, too.

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

Request Information

CONNECT

Images for your
company

A

Direct link to your
website.
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Custom Email
Campaigns

Drive results with a custom solo campaign arriving directly in the emails of
your target audience. We offer the most comprehensive lists of multi-unit
franchisees and franchisors in the industry.

CHOOSE YOUR AUDIENCE:

Multi-Unit Franchisees
(84,000 / campaign)
*+ 18,000+ recipients
+ 25% avg. open rate

Franchise Prospects

(83,000 / campaign. Only available with Franchising.com campaign.)
+ 38,000+ recipients

* 18% avg. open rate

Franchisors
(82,500 / campaign)
+ 3,500+ Franchisors
+ 25% avg. open rate

Sold'to/15Multi-Unit Groups:in2020

22 SLAMAUY*

.7 *AUN for the Top 33% of (Company-Owned Restavrants

Just Under 14% Positive Comp ﬁ Ground-Up or (onversion

" Store Sales Growth

Everyone is talking about how Slim Chickens is red-hot,

@

N

@

(i) SLIm CHICKENS

BREAKTHROUGH BRAND.
BREATHTAKING NUMBERS.

Options Available

but don't just take our word for it...
QSR MAGAZINE @ FAST CASUAL
10 Best Franchise Deals 2020 ’ Movers & Shakers List

QSR MAGAZINE
11 Restaurants Positioned

FRANCHISE TIMES

Danbnd an Tan INA. 1L N_—_/\

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

@ 500+ Units in Development

VISIT HOT DISH

We speak your language and our

clients are talking too.

1

Our partnership with Hot Dish is
more than just an agency and
client relationship. Their team
has entrenched themselves in

our brand and truly knows how to
position us for incredible growth.
With Hot Dish’s marketing
support, we will undoubtedly
crush another year.
Mike Smith

Director of Business Intelligence

See more testimonials —

We’re not resting on these
accomplishments:

sUPPy,
o* €

* >

()

ToP

2
S
o Entrepreneur
L3
o

‘:ﬂ
o
"
<
m
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Newsletters

SUCCESS WITH A TOP i
H HISE ADVERTISING AGENCY ( LetsConnect)

Hot Dish Advertising FranFocused™ + BrandFocused

MULTI-UNIT
— 4

.

\ {
>y

Multi-Brand Operator Adding More Than 1,000
Restaurants

Mega Franchisee Flynn Restaurant Group acquiring 937 Pizza Huts and 194 Wendy's locations from NPC
International.

The ion resi busi
opportunity you shouldn’t miss

Tech repair is a $4B industry which shows no signs of slowing
down, despite the current climate. uBreakiFix is positioned to
help franchisees thanks to partnerships with Google, Samsung
and Asurion. Read More >

Click Here to Subscribe to the Franchise Update Post-Covid Recovery Report

Multi-Unit Franchisee

Report
(Weekly — Wednesdays)
$4,500 / 3 Newsletters

The Multi-Unit Franchisee Report
keeps franchisees current with
industry news that helps strengthen
their systems and grow their brands
(15,800 opt-in subscribers)

22% open, 38% CTR

WEEKLY REPORT lssue 13

FRANCHISELEADE

& DEVELOPMENT REPORT lssue 4

Disrupt Yourself and Make 2021 Your Greatest
Year Yet!

Covid has created opportunities to disrupt your business by forcing you to reimagine everything you do

(yes, everything)

Sponsored By

\ A top franchising supplier by
Entrepreneur for 3 years — get
results.

At Hot Dish Advertising, we start smart to deliver results for
500+ brands and counting. Our process and expertise make
us unlike any other franchise advertising agency. Let's make
animpact. Read More >

Franchise Leadership &

Development Report
(Alternating Tuesdays)
$3,600 / 3 Newsletters

The Franchise Leadership & Develop-
ment Report is a bi-monthly newslet-
ter, keeping franchisors up-to-date on
sales and development strategies and
solutions (7,000 opt-in subscribers)

28% open, 48% CTR

“Pet Supplies Plus has had a great relationship with Franchise Update Media in the past years. Our
latest eBlast we deployed with FUM was our best ROl we've seen in the last two years. If you're
looking for a media outlet to partner with, don’t pass up on FUM, they are the best of the best.”

CHRISTINE SCHULTZ

| Are You Wendering how to plan far

YourNext Franchise Conference?

designingevents

FRANCHISE

& LEADERSHIP REPORT Issue 20

Using Local Location and Consumer Data To
Drive Marketing & Business Decisions, Part 2

How to use local location and consumer data to market more cost-effectively with a tight budget, part 2

Sponsored By

GET MORE BR&ls annual conference is a

powerful opportunity to educate,
motivate and lead

Whet

al or a hybrid,
|

serful
experience for your franchis ate and sponsors.
Contact us today to learn more. Read More >

Franchise Marketing
Leadership Report

(Alternating Tuesdays)
$3,600 / 3 Newsletters

The Franchise Marketing Leadership
Report is a bi-weekly newsletter for
marketing executives that provides
marketing insights, strategies and intel-
ligence for growing franchisors (7,700
opt-in subscribers).

24% open, 38% CTR

(i DARING =5 il op

FRANCHISE

INTERNATIONAL REPORT Issue 36

Euromonitor International Report: 'Top 10 Global
Consumer Trends 2020'

Report: "Top 10 Global Consumer Trends 2020" white paper from Euromonitor

International is a must-read for marketers worldwide.

Sponsored By

Aussie Grill by Outback® - the
new Bloomin' Brands fast-casual
concept

Our 30 years of successful global experience will put you
on solid ground and provide you with what you need for
the fun ahead - from: the first steps of opening your
restaurant to ongoing support. Read More >

Click Here to Subscribe to the Franchise Update Post-Covid Recovery Report

Additional Stories

Franchise Update

International Report
(Alternating Thursdays)
$2,700 / 3 Newsletters

Keeping you up to date on franchising
news and trends from across the world
(8,500+ opt-in subscribers).

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

Franchise Marketing & Sales Support Specia
Pet Supplies P

This Week In Franchising

By Franchising.com

New Multi-Unit Deal Will Bring 26 More Scooter's
Coffee Locations to OKC

Scooters Coffee multiunit operator purchases 13 corporate
stores and will build 26 new units in the Oklahoma City
market,

READ MORE

West Coast-

Report Says Only 37% of Closed Small Businesses Will Reopen Within 6
Months

into small

nges from Covid-19 to finding employees.

8 Raise The Wage Act Is The Wrong Bill At The Wrong Time, Says NRA

estaurant Assoclation says the Raise the Wage Act would lead to increased
prices, job losses, and higher use of labor-reducing technology.

This Week in
Franchising
(Weekly — Fridays)
$2,700 / 3 Newsletters

The most comprehensive newsletter for
franchise prospects and franchisees
(39,000 opt-in subscribers).

15% open, 20% CTR

list
lus
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Newsletter Sponsorship

4 Ky HOT & STEAMY

Newsletter Advertising MULT-UNITE 4115
Opportunities

Each Newsletter offers two options to promote your brand -
Newsletter Sponsorships or Sponsored Posts.

Newsletter Sponsorships include:

+ 728 x 90px Leaderboard Banner
+ 600 x 314px Image for headline banner

Always Best Care Senior Services Operators
Acquire 6 More Territories

Husband-and-wife operators with Always Best Care Senior Services acquire 6 more territories in greater San

+ Headline: 75 Characters max (Including spaces) Diego County.
+ Description: 200 Characters max (Including spaces)
+ Link to a desired location
* 600 x 160px Logo Sponsored By
Newsletter Sponsorship e == What Makes Krystal Special?

Krystal is the only place where fast food lovers can satisfy their
- cravings with a menu of small, fresh-steamed, hot-off-the-grill
choices. Read More >

Newsletter Sponsored Posts include: (limited
to two per newsletter and only available with a
franchising.com schedule).

* Your 500 — 600 word article. Article is featured in

« Article Headline, up to 10 words
+ Up to 5 Outbound Links. Additional Stories
+ 1to 2 corresponding images

. . . s Small Businesses Looking To Hire
Note: Sponsored post articles are submitted for editorial But Struggling To Find Employees

: : ; We are hirin ‘
review p ror tO pOStIng . — g " “ A majority of small business owners said they tried hiring in
W o

February but many struggled to find qualified applicants,
report says. Read More >

Uncovering the Best Franchises
to Work For

sl N8 A Behind the Scenes Look at the Franchising@WORK Awards

f- Read More >

Sponsored Post

\

J

v
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Reach Your Targeted Audience

I Franchising.COMm  amars  xos | rkorcs | sautat | o | wianes | coutaoes

Raise The Wage Act Is The Wrong Bill At The Wrong Time, Says NRA
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#IN L:&L:'V .......
FOR 14 YEARS IN ;
Over 13,000 stores in 41 countries Ng:::rsh
Portfolio

o]

IN OF
ORLD’S LARGEST CHA!
:‘rﬁcuurv ICE CREAM SHOPS

‘Nearly 8,000 shops in 52 countries

Deep Incentives Are Available
oleam more 8bout 0RO ol us at dunkd
or visk dunkin

Multi-Unit & Multi-Brand Franchisees

+ Annual Multi-Unit Franchising Conference (MUFC)
+ Franchising.com

+ Sponsored Content

+ Multi-Unit Franchisee Report Newsletter

+ Custom Solo Email Campaigns

+ Multi-Unit Franchisee Magazine

+ Multi-Unit Franchisee Buyer’s Guide

Email marketin,
("]
nade cusyfo,,frqn'l'z More
lSe. !

Custdfhers

When the phone rings, nothing matters until the callis converted to an appointment
That's where ServiceScore® delivers.
We score inquiry calls to help your brand get the results you want from phone cals.

Higher Phone Call Call Intelligence Easy and Effective
Conversion Insights.
Messure thatthe ight peple re Data-based insights tofocus Puhposuthal

I 1 drve better rests
Contact us for three FREE reports!

Bsessome et | MAASIH0 | S ServiceScere”

Franchisors

« Annual Franchise Leadership & Development Conference (FLDC)
* Franchise Marketing Leadership Conference 2022 (FMLC)

+ Franchising.com Resources

* Franchise Leadership & Development Report Newsletter

+ Franchise Marketing Leadership Report Newsletter

+ Custom Solo Email Campaigns

* Franchise Update Magazine

+ Sponsored Content

sales@franchiseupdatemedia.com // 800.289.4232 ext. 202

“We are thrilled with the lead quality and multi-unit deals
coming from Franchise Update Media. The ROl is incredible!”

NICK RUSSO
Sr. VP of Franchising and Stores
Pet Supplies Plus

= Franchlsmg.com ARTICLES | NEWS | FRANCHISES | MULTFUNIT | INTERNATIONAL | MAGAZINES | CONFERENCES

Home: Opportunities: Massage Franchise:

Elements Massage Franchise Opportunity

s

b

elements
massage '

When simplicity is the essence Financial Information: Available Markets:
of your business model, clients

[ Request Information

and owners benefit. Clients @ LD Canada:
want a predictably wonderful T United States: AL, AK, AZ, AR, CA, CO, CT,
- ; s DE, DC, FL, GA, HI, D, IL, IN, IA, KS, KY, LA, CoNNECT
operencowt vy VSR YO | w5500 B i S O
want a business that takes the Franchise Fee: $39,900 NH, NJ, NM, NY, NC, OH, OK, OR, PA, R, SC, v 6 a
guesswork out of daily B TN, TX, UT, VT, VA, WA, WV, W1, WY
operations, so you can focus Total $225,350- 374,350
on growth... Investment:

Royalty Fee: 6%

Franchise Opportunity

Business Overview )
Elements Massage® was born with a focus on connecting massage ReqUESt Information

News therapists and clients in a way that gives the client the most effective, | 4oking for more information about
personalized massage and allows the massage therapist to provide a Elements Massage? Take a moment
Awards massage that matches their strength. An appealing aspect for the to fill out our quick information
Gallery franchisee is the focused business model that has resulted in double request form.
digit revenue growth for over a decade. Unlike other competitive
Request Information businesses in the space, the brand doesn't offer facials or other First Name
services beyond massage therapy, and studios maximize volume
CONNECT within 1,300 to 2,000 square feet of studio space. Last Name

Why Own An Elements Massage?

Profitability Due to an Ever-Increasing Demand for

Mazsalge and Recurring Revenue from a Membership Daytma Phone
Model

Email Address

Interest Level
The Elements Massage brand demonstrates a proven track record for

) h ) Pl d I updates on the |
continued success: the brand has enjoyed double digit same-store b Mmoo s

O Franchise News and Opportunities

Franchise Prospects

+ Franchising.com

* Franchising.com Sponsored Content
+ This Week in Franchising Newsletter
+ Custom Solo Email Campaigns

23
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